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The development of the cultural industry is an important influence factor of a 
country’s international soft power competition. In recent years, along with the 
development of many new formats and new field layout of publication like digital 
publication, online education, new media, the tendency of media integration and cross-
border integration is clear, the publication industry in China is growing rapidly.  
 At the same time, the State Press and Publication Administration introduced 
series of related policies, proposed reform requirements to the press and publication 
enterprises, so the capital operation becomes one of the problems that must be solved 
to the publication enterprises. But the publication enterprises are facing a series of 
financing problems, and the industry itself gradually began to pay attention to the nature 
and channel of financing, the financing field, and the effect of capital on publication 
direction. Therefore, it is very urgent and necessary to study and propose some 
countermeasures to the financing of Chinese publication enterprises from the 
perspective of practitioner of publication enterprise based on finance theory. 
Closely combining qualitative analysis with case analysis, this paper makes an in-
depth analysis of countermeasures to the financing strategy of Chinese press and 
publication enterprises. Firstly, it sums up the theories of the financing and introduces 
both domestic and foreign research into the financing of press and publication 
enterprises. Secondly, through in-depth research, analyzes the financing mode and the 
motivation of Chinese Publishing enterprises from the aspects of internal financing and 
external financing. Thirdly, it analyzes the financing condition of Chinese Publication 
industry from aspects of laws, policies, economies, financing, and social etc. Then, 
through the analysis of particularity and limitations of the existing financing channels 
of Chinese publication enterprises, points out the financing problems that Chinese 
publication enterprises are facing today: the industrial property is not perfect, the 
market is not sufficient; financing tool is less, and financing method is too simple; asset 
evaluation is difficult, the core competitiveness of the industry is weak; lack of 













inside the enterprises is not perfect; the lack of supporting of financing service platform. 
Then, analyzes four publication enterprises’ financing cases of United States, Britain 
and China and then derives inspiration. 
Finally, on the basis of the above analysis, this paper puts forward the 
countermeasures and suggestions according to the actual situation of China's press and 
publication enterprises such as: perfect government management function; strengthen 
credit support; encourage direct financing of the press and publication enterprises; 
broaden financing channels; seek support of Cultural Industry Fund; optimize capital 
structure of the publication enterprises; improve financing skills. 
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根据 2017 年 7月国家新闻出版广电总局发布的《2016 年新闻出版产业分析
报告》，2016年全国出版、印刷和发行服务实现营业收入 23595.8亿元，较 2015
年增加 1939.9 亿元，增长 9.0%。利润总额 1792.0亿元，增长 7.8%。 
出版传媒集团集群基本形成，整体规模呈持续扩大状态，其年度营业收入和
利润总额增长显著，行业占比明显提高。截至 2016 年年底，全国共有经相关行
政管理部门批准设立的出版传媒集团共 126 家，其中，图书出版集团 40 家、报
刊出版集团 47 家、印刷集团 12家、发行集团 27家。 
出版类上市公司主营业务突出，产出的利润增长速度快。2016年，在中国内
地上市的出版传媒公司共有 33家，实现营业收入共 1368.9 亿元，比上一年度增
加 235.1 亿元，增长 20.7%；实现利润总额 170.6 亿元，增加 36.7 亿元，增长











收入 23821 元，比上年增长 6.3%，高于人均 GDP 增速 0.2 个百分点。2016 年居
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